REFLECTIONSON WATER
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Thanks to Dr. Stalzer, President of the ICPDR dsd @ Philip Weller, Executive
Secretary for inviting me here today. This isfim@th occasion on which | have
had the pleasure representing Coca-Cola Helleraa anportant event for the
Danube river.

| have a story | would like to share with you. Ibse | never get tired of telling.

To an audience of senior and experienced peophe tine worlds of Public

Affairs, Business and the Environment | don’'t néegreach about the importance
of Corporate Social Responsibility in businesshink it is now generally
accepted.

So what | want to talk about this evening is speaily water, and why Coca-Cola
Hellenic cares so much about water.

“No Water — No Business.” is the story in shortt Blso, “no water, no life” — for
human beings, and fish, animals, birds, plants,teres.

For a bottling company water is a key ingredierun softdrinks. We also use it
in the operation of equipment and in cleansing @sees at our bottling plants.

So we must ensure good, clean water supplies.

At the same time, water is vital to the health bwelihoods of all those in the
communities we serve. If our consumers cannot haeess to water, they cannot
survive. Our business will then be doomed to fail.

The lesson is clear!

How do we implement these fine words?



First of all, year on year we have reduced the arhoftiwater used in our
operations.

Second, last year we achieved a longstanding dealsuring that 100% of all
wastewater in the 28 countries in which we opesateeated to a level that
supports aquatic life. Our #4vastewater treatment plant was installed in the
Former Yugoslav Republic of Macedonia in 2011.\énaisited such plants and
seen the fish happily swimming.

Third, we make sure that all our employees undedstiae importance of water
conservation. We encourage them to join-in efftotslean up the rivers and their
banks as volunteers.

We can only do so much on our own, so we also egholat to governemtns,
NGOs and local communities in our efforts.

In 2005, we entered into the Green Danube Partipersbur flagship
waterstewardship programme - with the ICPDR, anel Tbca-Cola Company
with the aim of raising public awareness aboutasselated to water, including
pollution, degradation of supply areas, maintenariaeetlands and floodplains,
and especially the need for cross-border cooperatio

It is a clear example of how a Public Private Raghip can achieve greater results
than if two parties work independently. And we asta catalyst in helping NGOs
to access funding and support from larger inteomadi organizations and
institutions such as UNDP and Unesco.

All the countries in the Danube watershed celedrBt@nube Day on the 2®f
June. It has become a massive celebration. SomelBin people in 14 Danube
countries are exhorted to ‘Get Active for the Re/e This is the largest river
festival in the world! And it is a wonderful opponity to engage teachers and
young people in what we are doing through the fasribanube Box'.

| would like to give you just a few highlights ohat we in Coca-Cola Hellenic
and our partners are doing in various countries.



In Austria, for example, for the past 7 years weehiaeld the Danube
Challenge, a test of knowledge and skill for yodagsaged between 13 and 15
aimed at raising awareness about the importancespbnsible water usage.
This year, more than 27,000 took part.

In Bosnia, we support events centred such as atfRegathe Vrbas River, the
largest tributary of the Danube.

Celebrations in Bulgaria included essay contefdsop by drop’ - for
everyone in the country including our own employees

In Croatia, we support the protectiontbie Sava River, the second largest
tributary of the Danube, with city and town eveatsl a long-term project to
protect wetlands.

This year, in the Czech Republic became the eightimtry to have the Danube
Box translated into its own language.

In addition to its unique contest involving ‘The mde Box’, Hungary
presented educational tours for people at hisgpats along the banks of the
Danube.

Romania this year has celebrated Danube Day watinference about water
and a large festival demonstrating the role playethe River in the country’s
culture.

Serbia has done an enormous amount under the heatbae the Danube —
Let’s love it together’ no less than 125 event&8rtowns and cities.

Citizens of Slovakia were invited to take partiwer tours and attend
exhibitions.

A nation-wide essay contest for schoolchildrerSlovenia created a high level
of awareness about water protection measures; and

In Ukraine, a range of events included a festiv&its, restocking of the river
Tisza and a regatta.



And that, ladies and gentlemen, is my story
It is, however, one without an ending.

A happy ending will depend not just on the ICPDHR #re Green Danube
Partnership, but also on the support of the Busifei®ends of the Danube.

Coca-Cola Hellenic is of course a member along witiers — The Coca-Cola
Company, Borealis, General Electrics Romania ané& @Bngside the ICPDR.

| want to stress to you all on the basis of ouregigmce, that a commitment to join
the Business Friends does not necessarily involmajar commitment of funds. A
company can help with advice, technical supportketang and trainingt skills
and employee volunteers.

So, if your company is considering membership, sttongly urge you to take the
plunge. It can really make a difference.

| know that in difficult economic times, such asdk of today, companies have to
bear down on expenditure. But our experience bas that maintaining our
Corporate Social Responsibility programmes is gagsimportant to the health of
our business now as it ever was. It is a crucigl geensuring the sustainability of
our business.

And Sustainability should be the aim of all of ugdrtonight.
Thank you!
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